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= |f you are viewing this course as a
recorded course after the live webinar, you
can use the scroll bar at the bottom of the
player window to pause and navigate the
course.

» This handout is for reference only. Non-
essential images have been removed for
your convenience. Any links included in the
handout are current at the time of the live
webinar, but are subject to change and
may not be current at a later date.

conTinuEs

No part of the materials available through the continued.com site
may be copied, photocopied, reproduced, translated or reduced to
any electronic medium or machine-readable form, in whole or in part,
without prior written consent of continued.com, LLC. Any other
reproduction in any form without such written permission is
prohibited. All materials contained on this site are protected by
United States copyright law and may not be reproduced, distributed,
transmitted, displayed, published or broadcast without the prior
written permission of continued.com, LLC. Users must not access or
use for any commercial purposes any part of the site or any services
or materials available through the site.
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Technical issues with the Recording?

= Clear browser cache using these instructions

= Switch to another browser
= Use a hardwired Internet connection
= Restart your computer/device

Still having issues?
= Call 800-753-2160 (M-F, 8 AM-8 PM ET)
= Email customerservice@AudiologyOnline.com
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THE HEARING AID

TEST DRIVE'

A Whole-Practice Approach for the New Consumer

Will Diles, HIS
Adam Jasa, BC-HIS

Bill Diles, M.A., Audiologist
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After this course, participants will be able to:

1. List characteristic differences between The Greatest
Generation patients of the past and Baby Boomer patients

that are beginning to enter the hearing aid market.

Describe the steps in the Hearing Aid Test Drive counseling &
fitting process.

Overcome common reservations from patients to trying
hearing aids.
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Kenwood Hearing Centers
Pivot Hearing
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THE HEARING AID

TEST DRIVE’

The Hearing Aid Test Drive
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Market Forces

* Managed Care

» Growth of Big Box

* Online Sales

» Health Care Legislation (OTC, Medicare)
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Additional Headwinds

Noisy, cluttered retail marketplace
Patient acquisition costs high and growing
Downward pressure on prices

“Tested not treated” rising

Leary of hearing aid industry (past)
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Patient Demographics

* Highly active patients

* Resistance to accept medical authority
at face value

* Shared decision-making desired
* What can you really know in an hour? ‘

conTinulEy
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MuttFocus H And

Flex:trial & Flex:upgrade

|
ol

342-90449

conTinulEy

2 week
free trial
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+ This can be THE key message in all your
external marketing

+ This differentiates your fitting process and
becomes front and center in your practice value
proposition

« This enables you to compete with other clinics
and even 3" parties

conTinulEy

* HATD ensures the BEST fit

Hearing Aid Test Drive » There is magic in an extended

trial with no obligation

« HATD is a new “Best Practice”
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... A Series of Small Yes’s

(yeses)
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* Easy to get started

Establishes trust
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Introducing the
Try-It-First,
sle-Free

HATD proven to resonate with

prospective patients . Risk-Free
Your-Sweet-Time,

Dozens of tested marketing HEARING AID

creatives that work /

People call ready to schedule the Here's how it works:
test drive * a0 Appointment foe an initial hearing

Excellent patient reviews

conTinulEy
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Every person | met during my experience at Kenwood Hearing Center

was extremely pleasant, patient and professional. | tried out several
hearing aids before deciding on one and the result has been a positive
life-changing experience. | highly recommend this company
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The most critical element in your
practice value proposition

The mostimportant differentiator
from all your competitors

The central communication of your

marketing

conTinulEy

V' Kenwood Hearing Centers

Take pleasure in sound again

Ever wonder why it's shaped
like a question mark?

THE HEARING A\D/

Here's how it works:

THE HEARING »'«\.')/

Herw's how it works.

e comears - e et
707-509-8267 yous ik -
S 0 o P 707-509-826 FREE Hearing Ald Test Drive GOODHEARING COM
<) ’ FREE Hearing Aid Test
N Drive

[+ 1)
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Initial

Appointment
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Do | really need hearing aids yet?

How do | know which hearing aid is right for me?
How much do they cost?

What are the differences in the price range?
Which hearing aid do you recommend?

What if | try the hearing aids and don’t want to buy them?
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follow-up

1PPOINT
M

Examples:
“Don’t worry if it’s not perfect”

“You are not making any decisions at this point”
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Follow Up

Appointment
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Follow Up

Appointment

conTinulEy

Adjustments

& Tune Ups as
needed
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But this means | am delaying cash collection...

I am concerned that my demo hearing aids won't

come back

| don’t have the inventory to support this kind of
model

This sounds like a lot of time and work
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Prospect retention
Unique marketing message
Increased ASP

Cash flow improvements

Reviews & referrals

continu
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Kenwood Hearing
Centers
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Sample Practice ASP by Quarter 2018-2019

Oregon Practice
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Arkansas AuD Practice -1st Year AuD Sales

Arkansas Practice
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E HEARING AID

TEST DRIV E
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